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Summary of business development



Product demand has started to grow but the
sales was hampered by a poor availability of
the components

• During the first quarter the product demand has started to grow

• The company could not respond to the growing demand as per
customers' expectations due to the poor availability of the
components and  the globally extended delivery times



Demand in Asia continues to be at a moderate
level

• Investments by teleoperators on 3G networks in China continued

• The company has won new customers in China  and has expanded
its product portfolio within the existing customers



Another product development center will be
opened in Shenzhen

• The company has made a decision to open another product
development center in Shenzhen, in southern part of China during
spring 2010

• The company's present product development center in China is
located in Suzhou in connection with the company's
manufacturing plant





Focus on new generation power supply
solutions

• Investment on product development
during the period under review was EUR
1.7 million (EUR 1.6 million) representing
12.2 % (10.9 %) of net sales

• In custom-designed power supply
solutions the focus was on developing
new technologies and products for new
applications e.g. for the national 3G
networks in China and the coming fourth-
generation LTE networks



Financial development in the 1st quarter



Net Sales by quarter, MEUR

20,1
19,1 18,4

14,3

20,5

15,0 14,3 13,9

0

5

10

15

20

25

30

Q2 08 Q3 08 Q4 08 Q1 09 Q2 09 Q3 09 Q4 09 Q1 10



Operating Profit (-loss) by Quarter,
MEUR
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Net Sales by Customer Groups Q1/2009 –
Q1/2010 (MEUR)
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Net Sales by Products Q1/2009- Q1/2010
(MEUR)
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Net Sales by Region Q1/2009 – Q1/2010
(MEUR)
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Interim report Nov 1st, 2009 – Jan 31st, 2010
(3 months)



Interim report Nov 1st, 2009 – Jan 31st,
2010 (3 months)

• Net sales for the first quarter totaled EUR 13.9 million (EUR 14.3
million)

– The net sales of the fiscal year was hampered by the globally
extended delivery times of electronic components. Due to this
the company could not respond the growing demand as per
customers’ expectations

• The operating loss was EUR -0.5 million (EUR -1.2 million)

– The material costs were adversely affected by the poor
availability of the components which decreased the result

– Compared to the first quarter of the previous fiscal year the
profit performance was positively affected by the earlier
decided savings in fixed costs amounted to EUR 0.5 million
which realized during the period under the review



Efore Group (3 months)
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Shares and shareholders



Number of shareholders
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Major shareholders per January 31, 2010



Outlook



Outlook 1/2

• According to the estimations received from the companies in the
business, the decrease of the overall telecommunications market is
ending and especially investments in new broadband technologies
have been started. Service business is estimated to grow faster than
product business

• Group's projects to develop operations together with long term
programs in order to improve productivity and reduce cost structure,
lower inventories and make the production and product development
processes more efficient will continue. The purpose of these projects
is to maintain continuous improvement in the competitiveness of the
company on the global market



Outlook 2/2

• The company continues to focus on new technologies as well as the
development of demanding and innovative power supply solutions.
Developing energy saving solutions that will take up less space and
use renewable energy sources will be a focal point for product
development

• Efore sees new business opportunities in utilizing its expertise in
green, energy efficient solutions e.g. in server farms, electric vehicles
and telecom  infrastructure

• Resulting from the market recovery and due to the costs adjustment
actions made, the company estimates that both net sales and
operating result of the current fiscal year will gradually show an
improvement compared to the previous fiscal year



Thank you for your interest


